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Marketing Strategies of Tourism Agricultural Products of Introduction Period
—— Taking Nanjing City as An Example
ZHONG Jing,SHA Run, TAO Zhuo — ming, MA Jun
(Geography Institute, Nanjing Normal University, Nanjing 210097)

Abstract: In order to catch up with the development level of tourism agriculture in the world, it was necessary to discuss marketing
strategies of tourism agricultural products in our country. The discussion was very important for enhancing the production value of tourism a-
griculture. At the same time, it was very helpful for the maturity of domestic tourism agriculture. According to the current situation of do-
mestic tourism agriculture and life cycle theory of tourism products, the development of tourism agricultural products of our country was still
in introduction period. Marketing features of tourism agricultural products of this period were analyzed. Making use of the analysis, the au-
thors studied marketing strategies of tourism agricultural products of Nanjing, so as to give a reference for other similar areas to develop

tourism agricultural products of introduction period.
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